AEATIO TYNOY

NEO KoAav Zuo@iEng & ZpiAeuong NIVEA Q10 Plus

Niwoe aioéntri d1Iapopd oTo owla o€ OUo LOVo EROOLIAOES XApn OTO MPwTorNnopiako KoAdv
Svopiéne & Suidevong NIVEA Q10 Plus

'HpBe n oTIyun va XapioeTe 0TO OWHA 0dc TNV
oyn nou Tou agicel, xwpic va «BuoidoeTe» oUTE
O0TO €AAXIOTO TO GTUA N Tnv aveon oaq. 'Evag
VEOC  «OUPMAXOC»  OHOpQIAC  €pXETal  va
npooTebei oTIC kaivoTopiec Tng NIVEA, nou
napoucialel To véo KoAav Zuo@iEng &
ZpiAguong NIVEA Q10 Plus.

To véo KoAav Zuo@iEng & ZpiAeuong \
NIVEA Q10 Plus Joulelel yia €04C evw ‘

KIVEIOTE, Kaewq EXEI mv Movadikn I5IOTI‘]TCI va 2 -
OMIAEVE apsoa TO OWWUA 0ac Kal va OUCQIYYE CII'IOTE)\EO|JCITIKCI TI’]V KOI)\IG TOUG y)\OUTouq,
TOUG KNnpoUg kal Ta nodla oag. 'OJwG, To M0 oUVAPNACTIKO VEO €ival OTI Ta ANOTEAEOUATA
0TO OWHA 0dg €ival opaTa o€ dUO POAIG EBOOUADEC, TAKTIKNG XPrONG.

H kaivoTopia TnG KPEHAG... NouU PopiETail

To puoTikO Tou veou KoAdv ZUo@iEng & Zpideuong NIVEA Q10 Plus PBpiokeTar otnv
nponyuévn €eAacTikr U@avon, HE MIKPO-KAWoUAeg Q10 nmou MePIEXOVTAl EOWTEPIKA TOU
uPAopaTog. Me Tnv TeXxVoAoyia «UaAaknG GUHNIETNG», o1 HIKPO-KAWoUAeG Q10 akpiBwg, 6nwg
Kal ol NEPAEC Pnaviou, aneAeuBepwvouv oTadiakd Ta CUCTATIKA TOUG, O KABe oag Kivnaon.

To Tunua €peuvac TnGg NIVEA oe oTevn ouvepyacia pe Tnv €0IkO upaoudtwv Tanatex,
OnuioUpynoav To KaivoTouo Kal aveto koAav NIVEA pe pikpo-kaywouheg Q10: «H KPEMA MNOY
®OPIETAI». Zuvdualel TnV TeXVOAOYia «HUAAAKNAG OUMMIEONG» HE TO (PUOIKO OUVEVIUHO TNG
emdeppidacg Q10, ApuydaAéhaio kai Aloe Vera.

Xapn oTn oTevi), aAAd AVETN EPApHOYN TOU, Kal TO Haoad Nou NPAyHATONOIEITAl EVR
KIVEIOTE, To KoAav ZUopiEnc & Zpideuong NIVEA Q10 Plus xapilel o@piynAr enideppida kai
UNEPOXN OINOUETA WE APeTa opaTda anoTeAéopaTa og diaoTnua dUo RJOUAdwV.

SUuupwva pe Tnv Dr. Yvonne Neumann, Mélog Tou Tunuatog Global Research &
Development Body Care Tn¢ Beiersdorf, «H xprion Cosmeto-textile vawv rou gyouv upavBer
KkardAAnAa yia va npoo@epouv rnepinoinon oTnv emogpLIOa, anoTeAEl uia TEpAoTia Tdon OTIC
HEPEC LIac. Apouv arioTEAECLIATIKG OTNV EMOEPLIOA LIETA Ao TV uwnir TExVoAoyia ekxuonc
OUOTIV 10U EVEPYOIOIEITAl LIE TNV Kivnor. [1a guds, TO UEYAAUTEPO NMAEOVEKTNLA aUTIIC TNG
TEYVOAoyiac &ivar OT1 auTd T UPAOKATa AEIToUpyouv w¢ Eva OUCTNLA OUIAEUOTNC TG
OINOUETAG EVA) EOEIC KIVEIOTE.»

H peyaAuTepn npokAnon yia To THRKa €peuvag Tng NIVEA nTav va Bpebei o kaTaAAnAog



ouVvOUaOHOG METAEU TWV HIKPO-KAWOUAWV, TNG KAAAUVTIKAG OUVOEONG Kai Tou
anapaiTnTou Badpou ocupnieonc. MNa va dnuioupynBei éva npoidv nou Ba eival Aveto
otnv epappoyn n NIVEA ouvepydoTnke pE Tnv €Taipia Tanatex, kopugaia OTOV TOMEQ
napaywync upacpdaTwy nponypEVNe Texvohoyiac.

O ouvduaopodc and 8% Elastane, ouvBeTikoU uPAOPATOC yvwoToU yia TNV Hovadikn
€NAOTIKOTNTA TOU Kal 92 % Polyamide nou npoogépel cUOPIEN Kal OUIAEUON TNG eMdEPHIdAC
nou JIapKei, NPOKAAEI TO ANOTEAEONA TNG «UAAAKNAC CUMMIEONC», KABWC epapuoleTal ayoya
0TO Oowpd. EnminAéov, To Upaopa autod NPOO@EPEl AVeon Kal eNITPENEl PEYAAN €AeuBepia
KIVIOEWV.

MpwTO NPOIOV TNG OEIPAC NMOU XPNOIKOMNOINCE TN CUYKEKPIMEVN KAIVOTOHO TEXVOAOYia NTav n
Beppouda Zuo@iEng & Zpideuong NIVEA Q10 Plus kai Twpa, n NIVEA npoxwpdel eva Bnua
MMAPOOTA, MPOCEMEPOVTAC TNV MNPWTONOPIaK auTh Texvohoyia oTo KoAav ZUoQIENG &
>pikeuonc NIVEA Q10 Plus, €éva poUxo nou npénel va undpyel o kabe yuvaikeia vrouAana!

Mo va popéaere To vEo KoAdv Zuo@iEnc & Zpileuong NIVEA Q10 Plus

To véo KoAav Zuo@iEng & ZpiAeuong NIVEA Q10 Plus pnopei va qope0ei 0An pépa,
0€ QUETPNTOUG OUVOUAOHOUG, eV KIVEIOTE OTO OPOUO ) 0Tn OOUAEIA, EVW) XAAAPWVETE OTOV
kavane n evw abAesioTe. e kABe 0ag PAMA, O EVOWHUATWHEVEG MIKPO-KAWouAec Q10
gvepyonoloUvTal KE TNV Kivnon Kal aneAEUBEPWVOUV TO NEPIEXOHEVO TOUC, dpwvVTaAG Apeoa
Kal anoTeAeopatika otnv emdeppida oacg. Ma evTunwolakd anoTEAEONATd, (POPECTE TO
TAKTIKA, YIa 6 WPEC TNV NUEPA.

To véo KoAdv diatiBetal o dUo peyedn (S — M (EUR 34-38) kai L— XL (EUR 40-42)),
kaAUnTovTag kabe owpatotuno. EmnAgov, €ival kataAMnAo yia nAUCIMO OTO MAUVTRPIO,
dlaTNPWVTAG TNV AnNOTEAEOHATIKOTNTA TOU yia MEXP! kal 30 NAUCEIG.

EmoTnpovika anodedeiyyévn Opaon yia nio o@peiynAn emdeppida kai
opop®n oIAoUuETA!

Emotnuovikn €peuva anodelkvUel TNV anoTeAeopaTikn dpaon oUoPIENG Kal OpiAEuong Tou
KoAdv ZUo@igng & Zpideuong NIVEA Q10 Plus, onwg kai Tng Beppoudag nou diatiBetal otnv
idla o€Ipd, eV EOEIG KIVEIOTE. «ZNTHOAKE ano Kia opada €8eAovTwV va PolpacTei padi Pag Tig
EVTUNWOEIG TOUG anod Tn Xpnon, aA\a dev peivape POvo ekei», unoypappicel n Dr. Yvonne
Neumann. «[lpoxwpnoaue O€ €MNAEOV HETPAOEIG HE €I0IKOUC OAPWTEC CWHATOC Yid va
a&ioAoynooupe TNV ahhayn oTn oIAOUETa e TN XpAon TnG Beppoudag kal To €10IKO pnxavnua
Cutometer yia Tn ouGQIYKTIK TNG Opdaon. O1 HETPNOEIG KATADEIKVUOUV a&loonHEIWTN
aAAayn TnG €Ikovag TnG eMdeppidac HeTa anod dUo eBOONADEC TAKTIKAG XPRONG. >

H ouvTpinTikn NAEloWn®ia Twv GUPPETEXOVTWY (94%) ONAWOE OTI N CIAOUETA TOUG (aiveTal
o oUIAEPEVN popwvTag Tn Beppouda NIVEA Q10 Plus. 8 oTtoug 10 napatnpnos o €ninedn
KOIANIG WETA anod TakTikn xpnon, evw, 83% kai 87%, Mo o@IKToUG yAouToUG kal Unpouc
avTioToixa. TEAOG GUYKPIVOVTAG PpWTOYPAPIEC YUVAIKWY HE TN BEpUouda kal Xwpic, anedelEe
akOpa pia Gopa TNV anoTEAECUATIKOTNTA TNG BEpHOUBAG OTNV OWN TNG OIAOUETAC.



ANOYEIOOTE TO OTUA 0dg, Xapiovrac oTo OWHa oag Tnv own nou Tou agilel!

To KoAav ZUo@iEng & Zpileuong NIVEA Q10 Plus kukho@opei o paupo Xpwwa,
anoTeEAWVTAC KOUUATI «naonapTtoU» yia KAOs yuvaikeia ykapvtapouna. AANWOTE, n €nAoyn
TOU XpWHATOC dev €ival Tuxaia: oUPP®VA PE Toug €10IKOUC, TO HAUPO KOAAV KOAAKeUEl kABe
YUVAIKEIO OWWa, eV WMOPEi va unooTnpiEel apéTpnTouc ouvduaopouc, YEYOVOG Mou TO
KaBIoTd KOpUATI dlaxpovikO Kal KAAoIKO oTnv IoTopia TnG podag, onwc To MIKPO paupo
QOpEUa.

Me To oAokaivoupylo KoAdav Zuo@iEng & ZpidAeuong NIVEA Q10 Plus, anolauoTe pia
Hovadikn aiobnon daveong o€ kaOe oag BAPaA kal XapioTe 0TO OWHPA 0ag TNV Oyn Mou
Tou a&icel!

e NEO Kohav ZUo@iEng & Zpikeuong NIVEA® Q10 Plus - MpoTeivopevn Tiun Alavikng: 24,99 €

O1 TIUES papiou TwV rpoiovTwV T1¢ BDF EyKeIVTal arioKAEIOTIKA Kail LIOVO OT JIGKPITIKI] EUXEPEIQ KaI OTPATNYIKI
TWV NEAGT@V 1S, OnAadn Twv karaoTnudTwv Aiavikric.

ZXEeTIKA pe TNV Beiersdorf AG

H etaipia kaMuvTikwv Beiersdorf AG éxel €dpa To ApBoupyo otnv lepuavia kai anacyoAei nepinou 16.500
epyalopévouc naykoopiog. O nwAnoeic To 2012 épbacav Ta 6 OdloskaTodpUpia €upw Kai n €raipia eivai
glonydévn oto DAX and To AeképBpio Tou 2008. H Nivea, mou avrkel otn Beiersdorf, sivai n Nol pdpka
nePINOINONG Kal GpovTidag TngG emdeppidag naykoopiwg*. Avapeoa oe GAa ovoparta nou nepiAappavovral oTo
EMITUXNMKEVO XapTOQUAGKIO TnG €Taipiac eival ol Eucerin, La Prairie, Liposan, 8x4 kai Hansaplast. H BuyaTpikr)
eraipia tesa SE eival €vag and TouC naykOOMIOUG KUPIOUC KATAOKEUAOTEG QUTOKOANTWV MNPoiOVTWV Kal
ouUCTNUATWV yia TN Blopnxavia, To gunodpio kKal Toug katavaAwTec. H Beiersdorf £xel nepiogodTepa and 130 xpovia
guneIpiag epovTidag TN eMdepHIdac Kai gival yvwaoTn yia Ta KavoTopa Kal UPnAng noioTnTag npoiovra tnge.

*Inyri: Euromonitor International Ltd. —NIVEA w¢ naykoouia pLdpka oTic Karnyoplec [lepirnoinon Swuarog,
lTepirioinon Mpoowriou kar lNepirnoinon Xepiawv-, oTov Topea ¢ Aiavikric, 2012,

[1a NEPIOOOTEPEC MANPOMOPIEC NAPAKAA® ENIKOIVWVAOTE E:

Mapia Malapakn, PR Manager: 210 6600280, maria.mazaraki@Beiersdorf.com

NaTtaAia KanoUAq, Communications Director, H+K Strategies: 210 6281809,
natalia.kapoula@hkstrategies.com

MapiAéva ManaxapaAdunoug, Communications Manager, +K Strategies: 210 6281811,
marilena.papacharalampous@hkstrategies.com
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