ANOTEAECHATIKO VTEHAKIYIGL HE pia kivhon!

To Ntepakiyial MaTiov AinARg Apaong ano tn NIVEA agaipei To pakiyiad
XWPiG Tpiwipo evd napaAAnAa npooTtatelel TiIG BAspapideC.

Mia nUEPa <«YEPATN» EXel €pBel OTO TEAOC TNC KAl EMIOTPEPEIC OTO OMNiTI
koupaopévn! To povo nou xpeialeoal sival eva (eoTO PNAvIo Kal va agalipECEI TO
hakiylal oou, aA\a akdpa kI auto @avtalel XpovoBopo kai Baperd. To
Ntepakiyial Matiov AinAng Apaong ano tn NIVEA , cou divel Tn AUon,
a@alpwvVTag To Hakiylal and Tn NePIoXn TWV HATIQWV, HE OUO ANAEG... «HUAYIKEG»
KIVIOEIC.

To e&vrovo BAEupa ival n emAoyn NOA®V yuvaikwv yia Jia evTunwalakn £€odo.
Moco ouxva, OPWC EUXOOAOTE VA UMNPXE £va Payikd npoidv, To onoio va HMopeEi
AUEDA KAl ANOTEAECHATIKA va aPalpeTel T KAaTAAoIna Tou Wakiyiag;

Ma kabe enigyovn paockapa, adiaBpoxn n oxi,
yla kabe enigovo pakiyial, n  NIVEA
OnNMIoUPYNOE €va anNOTEAECUATIKO NPOIdV yia
TO VTEHAKIYIGl paTiov: To NTeEpakiyial
Mamiov AiInARG Apaong. H kaivotopog dinAn
TOU OUvBeon, nepiExel  WNAE €Aalo  Kal
diapavo VEPO, nou nepa ano
anoTeAeouaTikn  €ival  TaAuTOxpova  Kal
nepinoinTik. O ouvduaopog Tou eAaiou ano
ekxUANIOpa avlouc KaAaunmokioU PE TO VEPO,
aQalpei anoTEAEOPATIKA Kal TO NIO EVTOVO Waklylal npooTaTelovTac TIC EuaiobnTeg
BAepapidec, xwpic va xpeialetal Tpiyigo, evw napainAa avalwoyovei Kai
npooTateUel TNV €uaiodNTN NEPIOXN TwV PATIWV. Ta cwuaTidia eAaiou diaAlouv TN
paokapa kal OAo To Makiylal evw To uddTivo, dIAPAavo PEPOG TO OMOI0 MEPIEXEI
aharta nou BpiokovTal Kal oTa Quaolka ddkpua, epPovTilel TNV eMIdepUida Xwpic va
aprvel ixvn AinapdtnTac,.

To Ntepakiyial Matiov AinARg Apaong ano tn NIVEA anoTeAei
TNV 10avikr €nAoyn yia OAeC €04C nou OEAeETE va a@alpECETe
anoTeAeopaTika TO  Hakiyldl npooTtatelovrac napdAnAa  TIC

NIVEA B)\E(PCI piésq oac.

DOUBLE EFFECT

amEs |l H egappoyn, anAn kal... d1aokedaoTikn! AvakivioTe Tn OUCKEUACia

REMOVER

Kal O€iTE NWC We NOAU anAEC KIVAOEIG, UMOPEITE va £XETE OTA XEPIA
e 0ac Yia anoTeAeopaTikn Aooiov vTepakiylial. Ta owpaTidla Tou gAaiou
et avapEelyvUovTal He TO BIGpavo vepd kal dnuIoupyolv Yia €0ag €va

- CII'IClpCIITI’]TO «OMAO» OHOPPIAC, TO OrMoio Cl(pCleEI aKkopa Kai 1o
06|0Bpoxo make up EVQ) TClUTOXpOVCI Bpeel TIG BAepapideg, Xwpig va epebilel Tnv
€uaiobnTn NEPIOXN TWV PATIWV.




Ta npoiovra Tn¢ osipac Kabapiopou Mpoownou NIVEA anoTtehoUvtal anod akpwc
ouppaTa pe TNV nIdepNida cuOTATIKA NOU apalpoUV AanOTEAEOHATIKA TO HaKIyIal
eV napainAa svudatwvouv Tnv emidepuida. ‘OAn n osipd Kabapiopou Mpoownou
™G NIVEA éxel kepdioel TNV eunioTooUvn EKATOMMUPIWV YUVAIKWV OE OAO TOV
KOO0 Kal w¢ ek TouTou €ival n Nol Mapka KaBapiopou Mpoownou oTov KOoHo**!

Ta opopga paTia aifouv ExwpioTn PpovTida! XapioTe oTov €autod 0ag BAEPMa
puUOIKO, enideppida kabapn kal BAePapidec NPOOTATEUPEVES, Ye To NTEHaAKIYIAL
MaTmiov AinAng Apaong ano 1n NIVEA!

NIVEA Double Effect NTepakiyial patiov - MpoTeivopevn Tiun Alavikng: 4,31 €

* O1 TIUEG pagiou Twv rpoiovTwy TN¢ BDF EyKEIVTal ArioKAEIOTIKG Kal IOVO OTr) OIGKOITIKI) EUXEPEIQ Kal
oTPaTyIkn TwV neEAaTwv e, dnAadri Twv karaoTnudTwV Aiavikiic.

** [Inyn: Euromonitor International Limited; NIVEA w¢ naykoouia udpka ornv karnyopia Ka@apioTikwv
lpoownriou, rou ouunspiAauBavel npoiovra o€ vypn Kal TCEA LOPPIl, KDELEC IMTGPEC Kal LavTIAdKIa
kaBapioliou; os opoug Aiavikric aéiag, 2013.

IxeTiKG pe Tnv Beiersdorf AG

H etaipia kaAAuvTikwv Beiersdorf AG éxel €5pa To ApBoupyo otnv Meppavia kat amaoxoAel Tepimou 16.500
epyadopévoug Taykoopiwg. Ot mwAnoelg to 2013 épBaoav Ta 6,1 SLoEKATORUUPLA EVPW KOl N eTaLpia eival
elonypévn oto DAX amo to AsképPplo touv 2008. H Nivea, mou avrkel otn Beiersdorf, eivat n Nol pdpka
mepmoinong  kat - epovtidag g emdepuidag maykooplwg*. Avaupeco o GAAA OVOUOTO  TIOL
TIEPAQPAVOVTAL OTO ETIITUXNMEVO XOPTOPUAGKLO TNG eTaupiag ival ot Eucerin, La Prairie, Liposan, 8x4 kau
Hansaplast. H Buyatpiky staipla tesa SE elval évag amd TOUC TAYKOOWLIOUG KUPLOUG KOATOOKEVOOTES
QUTOKOANTWY TIPOIOVTWY KAl CUOTNHATWY Yl TN Plopnxovia, To €UTOPLO KAl TOUG KATOVOAWTEG. H
Beiersdorf €xeL meploodTepa amd 130 xpdvia epmelpiog @povtidag Tng emideppidog kat elval yvwoth yla T
KOQLVOTOMA KOl VYNAAG TIOLOTNTOG TIPOIOVTA TNG.

*Mnyn: Euromonitor International Ltd. —-NIVEA w¢g TaykOopa p&pka 0Tl kKatnyopieg Mepimoinon Zwpatog,
Mepimoinon MpoowTov kat Meptmoinon XepLwv-, 0ToV TOPEX TNG ALAVIKAG, 2012.
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