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AEATIO TYNOY

Néa TautéTnTa DUO TTayKOOHiwg e TTpwTOROUAIa TNG

Beiersdorf Hellas

2€ Pia onuavtikh Kivnon yia TNy avavéwaon Tng d1eBvoug eikdvag Tng pdpkag DUO
mpoxwpnoe 10 2015 n Beiersdorf Hellas, kabwg¢ pe gAAnvIKA TTpwTOoBOoUlia
GAAage Tnv gp@avion TnG pApPKag, TTou diaTiBeTal dIEBVWG. ZAPEPA, TO AVAVEWUEVO
DUO civar ndn diaBéciyo otnv eAAnvik ayopd Kai oTadlakd n KUKAogopia Tou

ETTEKTEIVETAI OTIG XWPEG TTOU KUKAOPOPET N HAPKA TTAYKOO HiWG.

H Beiersdorf Hellas e€ionyAbnke TTpwTn TNV avaykn Onuioupyiag MIag véag,
emKaipotroinuévng, Olebvoug  eikévag TG  Papkag, Tou  Ba  arreuBuvetal
OTTOTEAECUATIKA OTOUG VEOUG, evw avélafe € oAokAfpou Tnv avavéwon Tou

TTaykéouiou brand pe Tnv €mAoy EANAVwy cuvepyaTwy.

2xeTIKG pe 1o gmavaAavodpiopa, o K. Nikog ToakaAdkng, Country Manager 1ng
Beiersdorf Hellas, dlAwoe: «H aMdayn tn¢ eikévagc tou DUO kar n duvauikn
ETavaroToBETNON TOU OTNV ayopd ATav yia Uéva TTPooWwITIKG Kal Tnv oudda pou éva
ueyadAo oroixnua. NMioréwaue otnv aiAayn Kai tnv UAOTTOINOQUE LIE ATTOQACIOTIKOTNTA
kai  kaivorouia. Me eAnvikn mpwroBoudia, aAAd@ kar euBovn, 10 DUO
emavampoodiopilel TNV €IKOVA TOU OTHV TTAYKOOUIQ ayopd Kai JIauop@wVvel uia véa
TAaTQOpLQa ETTIKOIVWVIAS LIE TO KOIVO. ZNuEpa, TTIo aUyxpovo arro moré, diatiBeral o€

véa, pyovrépva ouokeuaaia Kai BETel véa dedoéva atnv ayopd ToU TTPOQUAAKTIKOU.

H peAétn kai o oxedlaocpdg g véag eikovag tou DUO avartébnke oTtnv

Mousegraphics.

AvakaAuyTe Ta véa DUO o1n Facebook ogAida:

https://www.facebook.com/DUOGreece

#JoinTheNewSeries #sexyouup

IXETIKA pe TNV Beiersdorf AG



https://www.facebook.com/DUOGreece

H etaipia kaAuvTikwv Beiersdorf AG éxel £€6pa 1o AuBoupyo oTtnv epuavia Kalr aTTacxoAEi TTepitrou
16.500 epyalopévoug Traykoopiwg. O TwAAoeig To 2014 épBacav Ta 6,3 SICEKATOUPUPIO EUPW KAl N
etaipia eival eionypévn oto DAX a1 10 Agképppio Tou 2008. H Nivea, TTou avikel otn Beiersdorf, €ivai
n No1 pdpka TTepITTOiNONG KOl PPOVTIdOG TNG €MIOEPHIdAG TTAYKOOUiIWG*. Avaueoa o AAAa ovoparta
TT0U TTEPIAABAvVOVTal GTO ETTITUXNHEVO XaPTOQUAAGKIO TNG Taipiag gival ol Eucerin, La Prairie, Liposan,
8x4 kai Hansaplast. H Buyatpikij etaipio tesa SE cival €vag amd Toug TTayKOOMIOUG KUPIOUG
KOTOOKEUOOTEG QUTOKOAANTWY TTPOIOGVTWY Kal CUOTAMATWY yia Tn Blopnxavia, To €UTTOPIO Kal TOUG
katavaAwTég. H Beiersdorf éxel repioadtepa amd 130 xpovia eutreIpiag gpovTidag TG emMOEPUIdAG Kal

€ival yvwaTr yia Ta KavoTopa Kal uwnAAg TroidétnTag mpoidvta mng.

*Mnyn: Euromonitor International Ltd. —NIVEA w¢ maykoéouia pdpka orig Karnyopies [lepiroinon

2wyuarog, Mepitroinon MNpoowrtrou Kai lNepitroinon Xepiwv-, otov rouéa 1ns Aiavikng, 2012.

[a meplogdTEPEC TTANPOPOPIEC TTAPAKAAW ETTIKOIVWVHOTE LE:

‘Een Kapavdoiou, Senior Brand Manager DUO: 210 6600287, efi.karanasiou@beiersdorf.com

MapiAéva TMamaxapaAdumoug, Communications Director, H+K Strategies: 210 6281811,
marilena.papacharalampous@hkstrategies.com
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