AEATIO TYNOY

£ CONDITIONER
FERT SOMATOX
MESA STO NTOYS
FIRMING 2

H NIVEA ®EPNEI MIA AKOMH
EMMEIPIA...
A MEZA 2TO NTOYZ2!

TO NMPQTO CONDITIONER ZYZ®MI=HZ
FOMATOZ ME MIKPOKAWOYAEZ Q10!

‘Evag VEOG, EUKOAOG Kal EUXAPIOTOG TPOMNOG ~
ouoPIENG TNG eENIdePUIdAG oag HE opaTa & _ &
anoteAéopara o€ 2 HOAIG EBOoPAdEG

MO00 E£TOIPEC VIWOETE VA ANOXWPIOTEITE TA XEIHWVIATIKA pouxa oac; AloBaveoTe va
0ac Aoudel kpUoG 10pWTAC Kal HOVO OTO akouopa TG AEENC «payid»; H NIVEA épxeTal
va oag ByaAel anod Tn dUokoAn B€on kal va oag BAAEL... aTo vTouc!

Ta TeheuTaia xpovia OAO Kal NEPICOOTEPEG YUVAIKEG avalnTouVv OUVEXWG VEOUG Kal
€UKOAOUG TPOMOUG va evudaTwvouv Tnv €mdePUiIda Toug evw napaAAnAa waxvouv
VEEC AMOTEAEOMATIKEG WEBODOUG WOTE va AMOKTACOUV Wid O@IXTN Kal opplynAn
emdeppida. H NIVEA napoucialel To VeEo, enavaoTatikd npoiov NIVEA
CONDITIONER ZQMATOZ I'IA ZYZ®IZH MEZA ZTO NTOYZ TO 0noio €pxeTal
va KaAUWel kai TIC 0U0 auTEG avaykes, kabwe €ival TO NPWTO NPOIOV oUCPIENG Yia
XPAON HECO OTO VTOUG MOU MPOCQEPEI TAUTOXPOVA MIa aiobnon @peokadac Kai
avalwoyodvnong.

To npwto Conditioner ZUo@IEnc kal EvudaTtwong péoa oto vroug, and Tn NIVEA,
€ival pia akopn kaivoTopia, Tng osipdg Q10, Tnv onoia eunioTeUOVTAl EKATOUMUPIA
YUVaiKeG o OAO TOV KOOHO Yia NepIoaoTepa and 15 xpovia.

To NIVEA CONDITIONER ZQMATOZ IIA zYZ®I=H MEZA 2TO NTOYZ
NPOC(MEPE! YIa NPWTN Popd &vav anoTeAEOUATIKO TPOMNo evudaATWoNG kal oUOPIENG
™G emdeppidac oag, PEoa OTO VTOUG, KAvovTag Macal HE MIKPEG NEPAEC Mou
nepIEXouv To ouvevlupgo Q10. H npwTonopiakn Tou (pOPHUOUAQ, EVEPYONOIEITAI HECA
OTO VTOUC Kal MPOOQEPEI TNV aiobnon evoc euxdpioTou pacdal evw napaAAnAa
ouopiyyel kal evudaTtwvel. AUTh N Vvéa
(POpuouAa pe Q10 Bonba anodedelypéva oTnv
evioxuon TnG o@piynAOGTNTAg TNG €nMIdEPUIdAg
ME o0paTd anoteAéopata  META and 2
€BOONADEG TAKTIKAG XPAONG.

KAINOTOMIA MEZA 2TO NTOYZ




To ouvévlupo Q10 eival pia oucia nou BpiokeTal o KABE KUTTAPO TOU OWHATOG HAG
EVW Ta €ninedd Tou 0TV eMOEPHiIda Pag PeimvovTal Kabwe HEYAAWVOURE. Xdpn oTnv
povadikr (pOPHUOUAA TOU NPoIOVTOC, UNOPEITE va deiTe Kal va aiobaveeite Tn diapopd
OTO OWHA 0a¢, META and kaBe xpnon. O1 KITPIVEC MEPAEC PAOAl MEPIEXOUV TO
ouvevlupo Q10, To onoio evepyornolgital KaTw and To (e0TO VEPO OTO VTOUG Kal
NOVEI aUECWC anod TN NpwTn enagn Pe Tnv enideppida. To Q10 diciodlsl Babia oTnv
eMOEPUIda kal 0 €navacTaTikog ouvduaopog Tou TNV agnvel Asia kai anain oTav
ByaiveTe and To VvToug, evw napaAAnAa aiobaveoTe To Cwpa oag nio o@IXTO Kal
EVUOATWHEVO.

MIA NEA EMMNEIPIA 2YZ®I=HZ, ME TEZZEPA ANAA BHMATA

Katd Tn OIdpkeld TOU VTOUG, XPNOIMOMOINOTE TO ayannueEvo oac agppOAouTpo,
EenAOvete kal epapuoote 7o véo NIVEA CONDITIONER IQMATOZ TIA
ZYZPIZH MEZA ZTO NTOYZ otnv enideppida oac. O1 KAIVOTOUEG Kal... OPATEG
néphec Q10 npoo@epouv €va analo pacal otnv emdepuida kal AIVOuV APECWC.
ZenAUVETE, OKOUMIOTE WE Wia METOETA kal aioBavBeiTe TNV akatapayxntn aiodnon
OpoOIAc Nou NPooPEPel N oUVOEON TNG VEAC POPHOUAAC PE TO OUOTATIKO HEVOOAN.
Me o@piynAn kai Acia emdeppida, YNopeiTe va VTUBEITE apeowe kabwe dev xpelaleTal
va anAWOoEeTe evudaTikn KpeEWa!

To NIVEA CONDITIONER ZQMATOZ I'IA xXYZ®I=H MEZA 2ZTO NTOYZ
METATPENEl TN KabBnuepiviy oag evuddTwon ano pia Papetn diadikacia, o€ pia
€UXApIOTN «OUVABEIa»... JEOA OTO vTouc! AQebBeite oTn «dpacn» Tou Kal EEKIVAOTE
TN HEPa 0ag avalwoyovnUEVEG Kal YEPATEG evépyelal

ZXETIKA pe TNV Beiersdorf AG

H etaipia kaMuvTik®v Beiersdorf AG €xel £dpa To AuPoupyo oTnv Feppavia kar anacoAei nepinou
16.500 epyalopévouc naykooping. O nwAnoeic To 2012 £pBacav Ta 6 dioskaToppUpia Up® Kal n
€Taipia givai eionypévn oto DAX anod 1o AskéuBpio Tou 2008. H Nivea, nou avrikel oTn Beiersdorf, ival
n Nol pdpka nepinoinong kai epovTidag Tng emideppidag naykoopiwg*. Avaueoa og AAa ovopaTta nou
nepIAauBAvovTal oTo eMITUXNUEVO XapToPUAAKIO TNG £Talpiag ival ol Eucerin, La Prairie, Liposan, 8x4
kal Hansaplast. H BuyaTpikr eTaipia tesa SE eival £&vag and Toug naykOOUIOUG KUPIOUG KATAOKEUAOTEG
QUTOKOMNTWV MPOIOVTWY Kal CUCTNUATWY yia Tn Blopnxavia, To €undplo Kal Toug KatavaAwTec. H
Beiersdorf €xel nepioooTepa anod 130 xpdvia epneipiag gppovTidag Tng emideppidag kai ival yvwoTn yia
TA KAIVOTOWa Kal uwnAng noidTnTag npoiovTa Tne.

*fInyri: Euromonitor International Ltd. —NIVEA w¢ naykoopia dpka OTIC Katnyopies [lepinoinon
Swparog, Mepiroinon Mpoownou kai lepinoinon Xepiwv-, oTov Touea 1ng Aiavikiig, 2012.
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